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Two 
exhibitions, 
“Shadows 

and Colors” and “From 
Desert to Life,” open 
at Cultural Village 
Foundation-Katara.

P6 P16 Community
Pakistan 
Women 
Association 

Qatar organises the fourth 
edition of its Think Pink 
campaign at The Next 
Generation School.

Mexican 
imprint
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Fashion designers Cristina Pineda and Ricardo 

Covalin splash their country’s best as they seek 

local collaboration to spur business. P4-5
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Community Editor
Kamran Rehmat

e-mail: community@gulf-times.com
Telephone: 44466405

Fax: 44350474

Emergency 999
Worldwide Emergency Number 112
Kahramaa – Electricity and Water 991
Local Directory 180
International Calls Enquires 150
Hamad International Airport 40106666
Labor Department  44508111, 44406537
Mowasalat Taxi 44588888
Qatar Airways 44496000
Hamad Medical Corporation  44392222, 44393333
Qatar General Electricity and 
Water Corporation 44845555, 44845464
Primary Health Care Corporation 44593333 
 44593363 
Qatar Assistive Technology 
Centre 44594050
Qatar News Agency 44450205 
 44450333
Q-Post – General Postal 
Corporation 44464444

Humanitarian Services Offi  ce 
(Single window facility for the repatriation of bodies)
Ministry of Interior  40253371, 40253372, 
 40253369
Ministry of Health  40253370, 40253364
Hamad Medical Corporation  40253368, 40253365
Qatar Airways  40253374

USEFUL NUMBERS

Quote Unquote

PRAYER TIME
Fajr 4.28am
Shorooq (sunrise) 5.46am
Zuhr (noon) 11.18am
Asr (afternoon) 2.26pm
Maghreb (sunset) 4.51pm
Isha (night) 6.21pm

The Earth is 
the cradle of humanity, 

but mankind cannot stay in 
the cradle forever. 

— Konstantin 
Tsiolkovsky

EVENTS

Arts Fest
WHERE: Schools in Doha

WHEN: Until Nov 11
Friends Cultural Centre is organising 

its School Arts Fest for Qatar-based 
Malayalee students. More than 4,000 
students are expected to participate in 
the programme to be held in diff erent 
schools. Competitions are being 
organised in fi ve categories: Kids, Sub 
Junior, Junior, Pre-Senior, and Senior. 
For further details, please call 6678 
7007, 5586 7913, or 5553 6801. 

Red Hot Chilli Pipers Live
WHEN: Tomorrow
WHERE: Qube, Radisson Blu
TIME: 7pm to 8:30pm
The world famous bagpipe rockers 

are coming to Doha. With over 200 live 
shows per year, the band’s achievements 
have reached incredible heights 
with their groundbreaking fusion of 
traditional Scottish music and rock/
pop anthems which they proudly call 
‘Bagrock.’ The doors will open at 6pm, 
while the show starts at 7pm. Tickets 
start from QR200. Original Qatari ID/
Passport is required for entry. For more 
information call 4428-1555.

Cultural Diversity Festival
WHEN: Until Nov 11
WHERE: Katara
TIME: 7:30 pm - 9:30 pm
Cultural Village Foundation-Katara 

in co-operation with UNESCO Offi  ce 
in Doha is hosting a Cultural Diversity 
Festival on its premises until November 11.

Nations Football Cup
WHERE: Qatar Foundation
WHEN: Nov 24
QSports  and Qatar Foundation  are 

bringing together 16 community football 
teams to vie for the Nations Football 
Cup 2017. The tournament aims to use 
the power of sport to engage and create 
positive social change in Qatar. For more 
information, please call 4017 6791.

The Ride of Champions
WHERE: Al Shaqab Arabian horse 

breeding area
WHEN: Nov 24
TIME: 5am
The Ride of Champions is Qatar’s 

largest mass participation event, and the 
offi  cial fl agship community event of Qatar 
Cyclist and Qatar Cycling Federation. 
The aim is to include the entire cycling 
community of the country, by off ering 
various route distances for young and old, 
families as well as novice to experienced 
cyclists. Riders can complete as much as 
they would like to until 11am.

Volunteer for Ajyal Youth Film 
Festival

WHERE: DFI
WHEN: Nov 29-Dec 4
Volunteer for the annual Ajyal Youth 

Film Festival and gain invaluable 
experience in the fi lm industry. The 
festival takes place from November 29 to 

December 4. It brings audiences of all ages 
from around the world to discover new 
stories and hear new voices in a fun and 
collaborative environment. 

Evolution Sports Qatar
WHERE: Evolution Sports
WHEN: Ongoing
Evolution Sports will mark its 

anniversary by hosting a number of 
exciting events throughout 2017 as well 
as some amazing promotions, ten years 
on from when the club was formed on 
September 1, 2007. The club has been 
working with a panel of coaches and 
directors to plan the events which will 
be announced over the coming months. 
Members should look forward to a variety 
of diff erent occasions, suitable for all 
ages so the whole family can get involved 
in the birthday celebrations. To kick-off  
things off , Evolution Sports recently 
launched their 10-year anniversary logo. 
The emblem has been designed by Toyan 
Greaves, the man behind the original 
Evolution Sports logo and will be used on 
all documentation, both online and offl  ine 
for the next 12 months.

Train like a superhero 
WHERE: Aspire Zone
WHEN: Ongoing
Kids Classes Now Open! Train 

like a superhero at CrossFit Doha! 
CrossFit holds a variety of disciplines 
from weightlifting to calisthenics to 
gymnastics. This will help your kids 
excel in sports & retain the healthy & 
fi t lifestyle! Support your kids’ natural 
urge for physical activities & train like a 
superhero, at CrossFit Doha’s in demand 
Kids Classes today! CrossFit Doha is 
located at Aspire Zone Sports City. For 
more information, call 44138484.

The Mall Cinema (1): Sherlock Toms 
(Malayalam) 2:30pm; Thank You 
For Your Service (2D) 5pm; Seven 
Sundays (Tagalog) 7:15pm; Thank You 
For Your Service (2D) 9:30pm; The 
Battleship Island (2D) 11:30pm.
The Mall Cinema (2): Qarib Qarib 
Singlle (Hindi) 2pm; The Giant King 
(2D) 4:15pm; Escape Room (2D) 
6pm; Thor: Ragnarok (2D) 7:45pm; 
Darkness Rising (2D) 10pm; Qarib 
Qarib Singlle (Hindi) 11:30pm.
The Mall Cinema (3): The Giant King 
(2D) 2:30pm; Qarib Qarib Singlle 
(Hindi) 5pm; Murder On The Orient 
Express (2D) 7:15pm; Omar El Azrak 
(Arabic) 9:15pm; Aramm (Tamil) 
11:15pm.
Landmark Cinema (1): Fantastic 
Journey To Oz (2D) 2:30pm; An 
Ordinary Man (2D) 4:15pm; Escape 
Room (2D) 6pm; Murder On The 
Orient Express (2D) 7:30pm; Thank 
You For Your Service (2D) 9:30pm; 
Ippadai Vellum (Tamil) 11:30pm.
Landmark Cinema (2): The Giant 
King (2D) 2:15pm; The Giant King (2D) 

3:45pm; Thor: Ragnarok (2D) 5:30pm; 
Darkness Rising (2D) 7:45pm; Thor: 
Ragnarok (2D) 9:15pm; Murder On 
The Orient Express (2D) 11:30pm.
Landmark Cinema (3): Sherlock 
Toms (Malayalam) 2:15pm; Shaadi 
Mein Zaroor Aana (Hindi) 4:45pm; 
Omar El Azrak (Arabic) 7pm; 
Sherlock Toms (Malayalam) 9pm; The 
Battleship Island (2D) 11:30pm.
Royal Plaza Cinema Palace (1): The 
Giant King (2D) 2:15pm; The Giant 
King (2D) 4pm; Escape Room (2D) 
6pm; Thor: Ragnarok (2D) 7:45pm; 
Darkness Rising (2D) 10pm; On The 
Wings Of Eagle (2D) 11:30pm.
Royal Plaza Cinema Palace (2): 
Shaadi Mein Zaroor Aana (Hindi) 
2:30pm; Shaadi Mein Zaroor Aana 
(Hindi) 5pm; Murder On The Orient 
Express (2D) 7:15pm; The Battleship 
Island (2D) 9:15pm; Secret Superstar 
(Hindi) 11:30pm.

Royal Plaza Cinema Palace (3): 
Sherlock Toms (Malayalam) 3pm; 
Seven Sundays (Tagalog) 5:30pm; An 
Ordinary Man (2D) 7:45pm; Thank 
You For Your Service (2D) 9:30pm; 
Ippadai Vellum (Tamil) 11:30pm.
Asian Town Cinema:
Aramm (Tamil) 12:30pm; Ippadi 
Vellum (Tamil) 3pm; Aramm (Tamil) 
5:30pm; Ippadi Vellum (Tamil) 8pm; 
Aramm (Tamil) 10:30pm; Ippadi 
Vellum (Tamil) 1am; Sherlock Toms 
(Malayalam) 1pm; Sherlock Toms 
(Malayalam) 3:45pm; Sherlock Toms 
(Malayalam) 6:30pm; Sherlock 
Toms (Malayalam) 9:15pm; Sherlock 
Toms (Malayalam) 12am; Villain 
(Malayalam) 1pm; Villain (Malayalam) 
3:45pm; C/O Surya (Telugu) 6:30pm; 
Villain (Malayalam) 9am; Sherlock 
Toms (Malayalam) 12am; Qarib Qarib 
Singlle (Hindi) 12:30pm; Shadi Mein 
Zaroor Aana (Hindi) 3pm; Qarib Qarib 
Singlle (Hindi) 5:30pm; Shadi Mein 
Zaroor Aana (Hindi) 8pm; Ramaleela 
(Malayalam) 10:30pm; Villain 
(Malayalam) 1am.
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 Compiled by Nausheen Shaikh. E-mail: gtlisting@gmail.com, Events and timings subject to change

Korean National Day
WHERE: Katara 
WHEN: Nov 13
TIME: 7pm
Celebrating the Korean National Day 2017, 

the Embassy of the Republic of Korea, in co-
operation with Katara, is organising a Cultural 
Show on November 13 at 19:00 at Katara 
Drama Theatre. Entry is free. Tickets available 
online on Katara’s website (www.katara.net). 
For further information, please contact the 
embassy at 4483-2238/9.

Breakdance Classes
WHEN: Sun-Wed
Breakdancing is part of the Hip Hop culture 

that originated in New York and has since 
spread all over the world. Breakdancing is an 

athletic and acrobatic style of dancing, which 
can often appear to defy the laws of physics. 
This extreme dance-sport uses tremendous 
upper-body strength for tricks and poses and 
a great way to get into shape and have fun. 
Register now by calling 33003839 or e-mail 
registration@atelierqatar.com

Reggae Beachfest Doha
WHEN: Thursdays and Fridays
WHERE: Oyster Beach Bar at St. Regis 

Hotel
TIME: 8pm onwards
In collaboration with Reggae Beachfest 

in Dubai, Qatar will witness the best rasta 
nights around. The organisers say, “We’ve 
got the setup sorted to get you feeling the 
Caribbean vibe. Along with our resident band 

Earthkry all the way from Jamaica, we have so 
many big names in the Reggae scene lined up 
at this huge beachfest!” Entrance fee is QR50 
at the door. For more information, please call 
44460105.

Dance & Fitness Classes 
WHERE: Music and Arts Atelier, Villa 57, 

Bin Omran
WHEN: Ongoing
Atelier is the newest music and arts school 

in Doha that off ers dance and fi tness classes 
for kids to adults such as ballet, hiphop, salsa, 
tango, and other Latin dances, Zumba, Tae 
Kwon Do, Yoga, kickboxing.

Contact at registration@atelierqatar.com 
or 33003839.

Reggae Nights every Sunday
WHERE: Sheraton Grand Doha
WHEN:  Every Sunday 
TIME: 9pm
Spend your summer nights with some good 

“irie” reggae music every Sunday. Doors open 
at 9pm at The Irish Harp. Entrance Fees is 
QR50 for gents. Ladies enter free. For further 
information, please call 44853000 or e-mail 
at F&Breservations.doha@sheraton.com

Salsa Beginners Dance Class
WHERE: B Attitude Spa, West Bay
WHEN: Every Friday
Salsa n Candela off ers a variety of dance 

classes for adults at Beverly Hills Tower West 
Bay B Attitude Spa, such as Salsa every Friday 
and other Latin dance during other days of 
the week.

Art 29 presents REM by Lulu M
WHERE: W Doha Hotel & Residences, 

Qatar

WHEN: Until Nov 16
TIME: 9am
An emotionally driven artist, Lulu M 

fi nds herself quite literally dreaming about 
her work. Guided, inspired or merely 
experimenting with new materials and 
techniques, the results are astonishing. Lulu 
M wants to share her passion with the world 
and take the viewers on a journey of her 
vivid dreams through her art. With depth 
and dimension often present in her work, 
she wants her viewers to look deeply into her 
pieces and experience them.

U
nless you are a 
legendary restaurant 
that has been around 
for several decades, 
you need to update 

your restaurant’s menu every 
couple of years. When do you 
do it? How do you go about 
it? So many more questions 
you need to ask yourself. Once 
your restaurant catches rhythm 
in the market and has gained 
momentum in the first six 
months or even a year of opening, 
revise your accounts and see 
which dishes are the money 
makers and which ones are dead 
weight on your menu. This is just 
one of basics.

Changing your menu means 
you’re keeping up with time, 
revisiting what might have been 
mistakes, clearing clutter and 
finding ways to improve business 
and having your customers 
come back for more. Obviously, 
starting off right by getting 
the menu done effectively is a 
great base for you to work on. 
Furthermore, revising a menu 
is also a way to increase profit 
margins.

Keeping up with trends
Food has surely become 

fashionable, of late. From the 

freakshakes to the salads in jars, 
there’s nothing that restaurants 
don’t try out at least once. When 
it comes to following trends, 
it’s best to have a special menu 
or special dishes running for 
a limited period of time. From 
television to social media, there 
are a number of outlets that talk 
about food today. You really can’t 
miss these trends floating on 
your timeline everywhere. If a 
particular trend seems like a fit 
for your restaurant, test it out by 
keep it around for a short time. 
Going by customers’ response, 
you can make it a regular or 
discard it all together. This gives 
people a reason to walk into your 
establishment as well as one for 
you to work out better margins 
with whatever is trending at the 
time.

Cleaning up the dishes
When you can’t make up 

your mind, you end up putting 
everything on the menu. It really 
doesn’t work for customers 
though. There are way too many 
multi-cuisine restaurants with 
a plethora of dishes under each 
category and cuisine they are 
serving. Two hundred dishes on 
a menu is daunting enough for 
diners to go through, let alone 

making a decision. This is when 
keeping track of the hits and 
misses pays back. By letting go 
of dishes that don’t work and 
have barely been ordered, you’re 
keeping the menu clutter free and 
easy on the eyes.

Pricing is key
Revision of menu includes 

revision of prices and not just the 
dishes. Sometimes restaurants 
change only the prices. With 
inflation, prices of produce, 
ingredients and fuel go up. 
Obviously, you cannot increase 
prices every time there’s a hike in 
an ingredient or fuel for instance. 
Ideally, when there’s a spike in 
operating costs it should take 
you 6 to 9 months to implement 
the new prices. If you hike your 
prices every few months, you’re 
going to drive every customer 
out.

Check out your neighbours
If a year has gone by without 

any changes at your restaurant, 
including the menu, drop by at 
your neighbouring restaurants 
to see what the market scene is 
like. You don’t want to be left 
behind now, do you? If they 
have introduced a prix fixe 
menu, diners have something 

to look forward to. Time for 
you to pull up your socks too. 
Keeping yourself up to date 
also means keeping a keen 
eye on the happenings in your 
neighbourhood restaurants. From 
restaurant promotions and menu 

changes to what’s trending and 
what’s out, you have to be on top 
of your game.

 Content 
contributed 

by zomato.com

Updating your restaurant menu
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Mexico musings
Pineda Covalin’s designs are inspired by elements of Mexican indigenous and 

contemporary art as the brand works to portray diversity through its culture

MAKING A STATEMENT: Cristina Pineda, left, and Ricardo Covalin.  Photos by Jayaram

By Mudassir Raja

C
ristina Pineda and 
Ricardo Covalin are 
two fashion designers 
from Mexico who 
have made a name for 

themselves. They collaborated 
to create a fashion brand called 
Pineda Covalin — after their 
surnames.

The brand was established in 1995 
by Pineda, who has a bachelors in 
fabric design and masters in arts 
design, and by Covalín, who has 
a bachelors in industrial design in 
Mexico City. 

They began manufacturing 

cuffl  inks and ties for other bigger 
business fi rms in order to fi nance 
their own fashion projects.

Pineda Covalin’s designs are 
inspired by elements of Mexican 
indigenous and contemporary 
art, as the brand works to portray 
the diversity through its culture. 
Their designs are characterised by 
representations of cultural elements 
such as architecture, sculpture, 
painting, codices, gastronomy and 
people themselves.

The designers took part in Heya 
Arabian Fashion Exhibition held in 
Doha recently. Community caught 
up with them to talk about their 
brand, experience in Qatar and 
future plans. Most of the questions 
were answered by Covalin with 

Pineda giving input as well. First to 
Covalin:

Please throw light on the 
genesis of the brand. 

It all started in 1995. We were 
working on a project to promote 
Mexican art, culture and traditions. 
We worked to promote diff erent 
things for a museum in Mexico. 
Our fi rst aim was to show pre-
Columbian traditions. People 
started liking scarfs and ties 
showing diff erent traditions of our 
country that we printed.

After some years, we decided 
to showcase our works. We met 
big names in the fashion industry 
in Mexico and we showcased our 
products at big fashion shows. 

People showed real interest in 
our products. Until then, we were 
not producing a clothing line. We 
later decided to launch our own 
brand. In our products, you will see 
diff erent items of Mexican history, 
nature, landscape, traditions, art 
and culture. Each of our products 
tells a story about Mexico. We see 
ourselves as ambassadors of Mexico. 
We have done our fashion shows 
in fi ve continents. We have been to 
US, France, Spain, Portugal, Japan, 
Indonesia, India, and many other 
countries.

How did your visit to Qatar 
come about?

This is our fi rst visit to any 
country in the Middle East. There 

is a government department in 
Mexico called PROMEXICO, which 
encourages and promotes our 
industry in other countries. Through 
the department we learnt about 
the women fashion exhibition here. 
The Mexican embassy in Qatar fully 
supported us and we made it!

What kind of work did you 
showcase?

Our prints at the exhibition 
mainly carried three themes. The 
fi rst was to highlight corn — a basic 
part of Mexican food. We have 
shown how corn is used in diff erent 
ways in Mexican food. In the second, 
we have exhibited the monarch 
butterfl y. The butterfl y migrates 
every year from Mexico to Canada. 
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We showed diff erent movements 
of the butterfl y in our work. In 
the third design, we brought out 
Mexican love of the hummingbird. 
The bird is considered a messenger 
of love in our country. The women 
love to keep the bird close to them. 
All these works also carry Mexican 
embroidery.

What has been your 
impression of Doha?

It has been very good. We did not 
have much time to roam the city. 

We however, visited the Museum of 
Islamic Arts and Fire Station Gallery. 
This is a very interesting country; it 
is another world for us — diff erent 
from Mexico. We will learn about 
their culture, traditions, and wear.

What kind of response did you 
receive at the exhibition?

Very good. When the visitors saw 
our work, they were amazed to see 
the variety of colours. Well, many 
liked the colours and some said there 
was too much of an indulgence. 

Are you considering a 
business venture in Qatar?

As the response has so far been 
encouraging, we think we can work 
here. However, we need to learn 
more about Qatar. We have to learn 
more about how the locals dress and 
what kind of fashion they like.

(Cristina Pineda responded to 
a few posers with comment on 
business prospects).

This is a new world. We have to 
adapt to the change if we want to 
do business here. We cannot be 
competitive; we need to collaborate 
locally. We have already contacted 
some fashion designers and invited 
one of them to visit Mexico. If we 
have to work here, we have to learn 
about the culture and traditions of 
Qatar.

Why have you chosen an 
exhibition specifi ed for women 
only?

First, we were getting a chance 
to take part in the exhibition that 
always included international 
brands. This year, we are taking part 
along with Germans and Italians. 

There is fashion within every 
woman. As women play important 
role in society, they do care about 
fashion and clothing.

We also wanted to learn how 
women in Qatar follow fashion. It 
is really important. We saw they 
usually wear black. They also 
carry a lot of jewellery with their 
clothes. There are a lot of new 
things that I learnt about women’s 
couture here.

How do you see Qatar as a 
melting pot of nationalities?

It is wonderful to see diversity in 
one city. If we want to launch our 
brand here, we are going to work 
hard. We have to be mindful of the 
culture and traditions of diff erent 
people. The country is also going 
to host FIFA World Cup in 2022. 
More and more people will come 
here. It was really great to be in 
Qatar. 

EXQUISITE: A collection of Pineda Covalin products.

“(Doha) has been very good. We did 
not have much time to roam the city. 
We however, visited the Museum 
of Islamic Arts and Fire Station 
Gallery. This is a very interesting 
country; it is another world for us 
— different from Mexico. We will 
learn about its culture, traditions, 
and wear” 

— Ricardo Covalin

“It is wonderful to see diversity in 
one city. If we want to launch our 
brand here, we are going to work 
hard. We have to be mindful of the 
culture and traditions of different 
people. Qatar is also going to host 
FIFA World Cup in 2022. More and 
more people will come here” 

— Cristina Pineda
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Nepali community remembers poet Laxmi Prasad Devkota
The Nepali community in Qatar recently celebrated the 108th birth anniversary of Laxmi Prasad 
Devkota (1909-1959), off icially known as the Great Poet of Nepali literature. 
The programme was jointly organised by International Nepali Literature Society (INLS), Nabodit 
Library, Sandhya Group and Non-Resident Nepali Association (NRNA). It featured poetry recital, 

musical performances by Nepali Art Center artistes, a music album release and a Nepali movie launch, 
directed by Prakash Angdambe. Seen here is renowned poet Upendra Subba being honoured by the 
organisers. 

— Text and photos by Usha Wagle Gautam

Two exhibitions open at Katara
T

he Deputy General 
Manager and Head 
of Operations at 
the Cultural Village 
Foundation – Katara, 

Ahmed al-Sayed inaugurated two 
exhibitions recently: “Shadows 
and Colors” by the Lebanese artist 
Randa Tfaily and “From Desert to 
Life” by photographers Maria-Josee 
Bedard and Cicilia Burtica. A large 
number of art enthusiasts and 
media personnel were present at 
the launch. 

Speaking at the “Shadows and 
Colors” inauguration, al-Sayed 
said: “The exhibition is a unique 
humanitarian experience in which 
it depicts a vivid colour scheme that 
for sure deserves to be explored. 
Such exhibitions are an opportunity 
for art enthusiasts and interested 
audiences to visit and discover the 
varied types of art.”

The exhibition features 20 
paintings and is on display in 
building 5 at Katara. Tfaily, the 
artist, said: “This is my fi rst 
personal exhibition in Qatar. 

The idea hit me when I moved 
[countries]. Through this work, I 
am depicting my feelings at moving 
away from my family and friends.

“In my paintings, you will fi nd 
a mixture of colours that convey 
and confi rm my message that 
states: faces are replaced and places 
are changed, emotions fade, and 
nothing lasts except for the remains 
that changed us to become who we 
are, it disappears in our memory 
like fl imsy shadows.” 

The second exhibition, “From 
Desert to Life,” is a photography 
project by French- Canadian 
photographers who lived in Doha 
for 10 years. The strength of their 
photography lies in the unspoken 
and hidden poetry of its art, 
capturing the Qatari culture, such 
as horses, camels and falcons. 
The exhibition is a selection of 14 
photos, and under each picture are 
poetic texts that whisper to the 
audiences’ ears.   

Both exhibitions are open from 
10am to 10pm and will be on display 
until the mid of November.

ON DISPLAY: Some of the pieces that are on display at the two exhibitions. 

OPENING: Deputy General Manager and Head of Operations at the Cultural Village Foundation – Katara, Ahmed al-
Sayed inaugurated the two exhibitions. 
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IOSH Qatar Branch conducts training workshop
The IOSH Qatar Branch met recently at the Radisson Blu for a presentation on “Workplace Welfare & Ergonomics” and “IRATA Rope Access (Rope Access & Rescue).” The first presentation was delivered 
by Pauline Hickey, EHS Instructor at CNA-Q, and students. The second presentation was by George Sak, Regional Operations Manager with Applus+. Around 100+ Health & Safety practitioners in Qatar 
participated in the event. IOSH is the world’s biggest professional health and safety membership organisation, campaigning on issues that aff ect millions of working people.

MOTORING

Lexus LC 500 takes first two podium places 
in penultimate round of SUPER GT500 series

G
iving it the upper 
hand in the 2017 
AUTOBACS SUPER GT 
championship, Lexus 
landed a “stunning 

pole-to-win victory, the fi fth of 
the season, in the penultimate 
round of the SUPER GT500 series, 
held recently at the “Chang 
International Circuit in Thailand. 
Driven by Ryo Hirakawa and Nick 
Cassidy, the #37 KeePer TOM’S 
LC 500 fi nished fi rst, followed 
by the #6 WAKO’s 4CR LC 500 
in second place. The Lexus team 
KeePer TOM’S now leads the 
Team Ranking of the series with 
87 points, while Hirakawa and 
Cassidy lead the Driver Ranking 
with 69 points. 

The latest achievement the 
team sealed in the only round of 
the season to have hosted overseas 
“gave the team and its drivers 
signifi cant points advantages in 
the championship titles.” 

Takayuki Yoshitsugu, Chief 
Representative, Middle East and 
North Africa Representative 
Offi  ce, Toyota Motor Corporation, 
said: “We congratulate the Lexus 
teams on their victory in the 
penultimate round of the season 
and for bringing the championship 
title ever closer within our reach. 
This race demonstrated the skill 
and determination of our drivers 
and the engineering excellence 
of our cars as they had to swiftly 
adapt to changing weather. While 
participating in these events, we 
focus on testing our cars under 
extreme conditions on racetracks 
and bringing the best of Lexus’ 
amazing engineering and design 
to stimulate our customers’ 

emotions.”  Yoshitsugu added: “To 
our fans, we express our gratitude 
for their immense support 
throughout the races and for being 
an inspiring force behind our 
continued success.” 

The unpredictable weather made 
it diffi  cult for the teams to judge 
which tire compound to use. As 
“the rain stopped just ahead of the 
start, only three of the 15 teams 
among the top-level GT500 class 
“opted for slicks while others went 
for wet weather tires.” 

Due to the wet track, the offi  cials 
opted for a controlled, three-lap 
start led by the safety car. Traffi  c 
and 30-degree temperatures 
eventually erased the wet tire 
advantage, but by the ninth round, 
the three cars on slicks were way 

down the order, having set lap 
times approximately 20 seconds 
slower than those on wets. 

By the time the last cars 
returned to the race after the fi rst 
round of pit stops, the #37 KeePer 
TOM’S LC 500 had resumed 
its lead – a feat it repeated in 
the second stop for the driver 
change from Nick Cassidy to 
Ryo Hirakawa. By this time, 
considerable gaps had opened 
between all the competitors, 
leaving no car to challenge the 
insurmountable #37 Lexus for the 
lead. Smaller gaps in the middle 
order delivered further excitement 
as the remaining fi ve Lexus LC 500 
teams also pushed hard to achieve. 

With just two laps to go, an 
engine issue for the #12 competitor 

car in third place improved the 
ratio of LC 500s in the upper order. 
By the time the chequered fl ag 
fell, not only had the #37 KeePer 
TOM’S car secured its second 
victory of the season, but fi ve of 
the top six places were held by 
Lexus LC 500 models. 

The KeePer TOM’S team, 
therefore, goes into the fi nal round 
as the championship leader, six 
points ahead of fellow Lexus team 
#6 WAKO’s 4CR in second place. 
This positioning is also mirrored 
in the drivers’ championship, 
where Cassidy and Hirakawa are 
six points ahead of #6 WAKO’s 
4CR drivers, Kazuya Oshima and 
Andrea Caldarelli. 

Based on these standings after 
round seven, the probability of 

Lexus securing both the teams’ and 
drivers’ championship is extremely 
high. 

Nick Cassidy said: “I’m 
overwhelmed. Today was an 
amazing day, and I can’t thank the 
team and other parties enough. 
The result was important, but at 
the same time, I think this was 
one of the best GT races I have 
ever done. The power was really, 
really good and our choice of the 
wet tires gave me enough of an 
advantage to stay ahead of the 
cars behind, so I didn’t need to 
take risks in the traffic. After 
handing over to Ryo, he did an 
amazing job, as he always does. I 
am now really looking forward to 
Motegi, especially with no success 
ballast.” 

“We achieved the best result,” 
said Ryo Hirakawa. He added: 
“Honestly, I was very nervous 
before the start and worried about 
which tire to choose, but the pace 
of the car in the rain was good. 
The timing to change to dry tires 
determined the race. With maybe 
some luck, we were able to get in 
the pit at the perfect time. The pit 
work was quick, and my out laps 
were nice and clean. After that, I 
never looked back and focused on 
not making mistakes and keeping 
the rank we were in. It was a great 
race, which has put us in a good 
position for the fi nal round. All 
cars will lose the weight handicap 
at the fi nal race in Motegi, so I 
hope to run another race as I did in 
the fi rst round of the season.” 

The grand fi nal of the 2017 Super 
GT championship will be held on 
November 11 and 12 at the Twin 
“Ring Motegi circuit in Japan.”

WINNER: The #37 KeePer TOM’S LC 500, driven by Ryo Hirakawa and Nick Cassidy, finished first.
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Megchiani-One Toastmasters holds 150th meeting
Megchiani-One, a public Toastmasters Club under Area 18, Division Q and District 20 of the 
Toastmasters International, and sponsored by Aptech Qatar, held its 150th meeting at Radisson Blu 
recently. 
The occasion was marked with an extravaganza welcome luncheon party. Chartered by Manoj 
Megchiani on February 24, 2003 as a Corporate Club initially for Aptech Qatar students and staff  
members, Megchiani-One Toastmasters (Club No. 5874) is now open to everyone for membership. 
The club promises to help members build confidence, critical thinking skills and become eff ective 
listeners.

Megchiani-One is a part of Toastmasters International, which is a worldwide non-profit educational 
organisation that empowers individuals to become more eff ective communicators and leaders. 
Toastmasters International has helped people from diverse backgrounds become more confident 
speakers, communicators and leaders. 
Aspiring students and members of the public are invited to learn more about Megchiani-One 
Toastmasters by getting in touch with Aptech Language Learning Centre (aptechlanguage.com) 
– a division of Aptech Qatar (aptechqatar.com). The club has been dedicatedly helping people 
become better speakers and leaders.

AMUAAQ celebrates 200th Sir Syed Day

T
he AMU Alumni Association 
of Qatar Chapter (AMUAAQ) 
celebrated the 200th (bicentennial) 
birth anniversary of Sir Syed 
Ahmad Khan at Sheraton Grand 

Doha Resort & Convention Hotel recently. 
Mani Shankar Aiyar, former union cabinet 

minister of petroleum, Government of India, 
was the chief guest from India and Dr P 
Mohammed Ali, Chairman of Galfar Group in 
Oman, was the chief guest from the Middle 
East. Dr Mohammad Aleem from the Indian 
embassy; M S Bukhari, Managing Director of 
Satco Group; and Johny Foster, noted ghazal 
singer from AMU were the guests of honour.

More than 400 people, including children, 
attended the event. Sarwar Mirza greeted 
all the attendees and Aqeel Ahmed, MC of 
the programme, introduced the audience to 
AMUAAQ and AMU traditions.

AMUAAQ President Jawed Ahmad 
welcomed the gathering and General 
Secretary Imtiyaz Mallick presented the 
annual report. 

Mani Shankar Aiyar spoke about the 
legacy of traditional and cultural vows of 
Aligarh Muslim University and M S Bukhari 
highlighted the unity amongst Aligs. 

Dr P Mohammad Ali urged the AMU 
alumni to approach the corporate world and 
become entrepreneurs. 

Senior adviser Habibun Nabi talked about 
the fraternity of AMU and the association’s 
plans for future. A book written by Iftekhar 
Ahmad Raaz Morsandvi was also released on 
the occasion. GROUP PHOTO: More than 400 people, including children, attended the event. 
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NEW TREND: Short term holiday volunteering is emerging as a new leisure travel trend driven by blue-collar workers tired of their daily commute, air conditioning and artificially lit off ice cubicles. 

HANDS-ON: If getting your hands dirty is on your itinerary for your next holiday then consider ‘Wwoofing’. 

By Maggie McKenzie

F
eeling stressed and in 
need of a rejuvenating 
break. You’re not alone. 
However, a new holiday 
trend may be the answer. 

Short term holiday volunteering 
is emerging as a new leisure travel 
trend driven by blue-collar workers 
tired of their daily commute, air 
conditioning and artifi cially lit 
offi  ce cubicles. 

Working holidays are marketed 
as an opportunity to connect with 
nature – come rain or shine, enjoy 
the camaraderie of team projects, 
de-stress and recharge burnt-out 
urbanite batteries. But what are the 
benefi ts of swapping two weeks on 
a golf resort compared to the aches 
and pains that may follow a week 
of manual labour. The answer is 
said to be multi-faceted. According 
to recent reports, volunteers gain 
a sense of personal achievement 
and satisfaction from the results of 
their work, the opportunity to meet 
people and make new like-minded 
friends. For older volunteers, 
studies show that they frequently 
live longer and report less disability 
than their similarly aged cohorts. 
So given these benefi ts, here are our 

top three ideas to help you consider 
if volunteering is on the agenda for 
your next holiday.

Organic Organisations
If getting your hands dirty is 

on your itinerary for your next 
holiday then consider ‘Wwoofi ng’. 
Also known as the ‘World Wide 
Opportunities on Organic Farms’, 
the Wwoofi ng organisation was 

set up to give urban residents the 
opportunity to engage all year-long 
in the burgeoning organic farming 
movement. Wwoof’s global hosts 
of farms and smallholdings off er 
volunteers food, accommodation 
and the chance to learn about 
organic farming lifestyles. In turn 
volunteers off er their time and 
eff ort. Tasks vary from picking 
grapes in the Dordogne, goat 

herding in Peru to sustainable 
farming in Nepal.

Sharing Knowledge
The volunteering organisation 

Workaway has a network of 
thousands of host organisations 
seeking volunteers across 135 
countries. Volunteers can select 
from multiple opportunities 
individually tailored to their 

specifi c interests and skill sets; 
like farming vegetables using 
aquaponics in China, or perhaps 
a skilled painting drawn to the 
baroque style in a renovation 
project in the Mosel region of 
Germany. Or even if you want 
to use your web designing skills 
to help promote a museum in 
deepest darkest Peru – there are 
opportunities for you!

Learning Skills
Britain’s National Trust helps to 

preserve and conserve many of the 
UKs greatest national treasures, 
including safeguarding landscapes 
and maintaining historic buildings 
throughout the country. Their 
volunteer working holiday 
programme, started over 50 years 
ago, off ers opportunities to work on 
multiple ever increasing projects. 
They enable participants to 
actively take part in archaeological, 
coastal, countryside, construction, 
farming, gardening, rural skills and 
historic house projects for either 
individuals, couples and families. 
Some holidays actually off er a 
variety of activities geared to suit 
every member of the family and 
every ability level.

Volunteering engenders a sense 
of well-being and positivity, it 
enables people to connect with 
nature and absorb diff erent 
cultures. They learn new skills and 
share knowledge but above all their 
time has been spent productively 
helping others. 

So next time you fi nd yourself in 
a café telling a friend you worked 
ALL holiday – you may just be 
retelling the stories about walking 
barefoot across Mediterranean 
meadows to pick fresh peaches 
from the trees on an organic farm – 
come rain or shine!

 Book your tailor-made package 
of fl ights, accommodation and car 

hire for your next vacation with Dana 
Travel (www.danaqatar.com) or call 
+974 4491 6111 or the WhatsApp or 

Viber at +974 5076 7978

In today’s ever-connected 24/7 virtual society it isn’t uncommon to hear 

someone say they had worked all through their well-earned holidays. 

But an increasing number of people are opting to disconnect from 

technology and connect with nature on a working holiday

To work or to play
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ARIES
March 21 — April 19

CANCER
June 21 — July 22

LIBRA
September 23 — October 22

CAPRICORN
December 22 — January 19

TAURUS
April 20 — May 20

LEO
July 23 — August 22

SCORPIO
October 23 — November 21

AQUARIUS
January 20 — February 18

GEMINI
May 21 — June 20

VIRGO
August 23 — September 22

SAGITTARIUS
November 22 — December 21

PISCES
February 19 — March 20

You may be indirectly aff ected by a struggle. A heated debate having 

to do with mistaken communication and extreme emotions might 

devastate your psyche unless you keep up your defences. The acting 

planetary energy is forming an arena for emotional turmoil. Whether 

you want to or not, you’re probably going to get sucked into it.

You may work hard today to balance powerful forces. You may be 

torn between a lust for adventure and a need for communication. 

Either way, the bottom line is freedom to do and say the things 

you want. This is an important time to spread your wings despite 

any opposition. You can’t go wrong with anything involving higher 

learning, religion, or spirituality.

Try not to approach everything negatively. By doing so you may 

cut yourself off  from incredible opportunities. This is a time to be 

expansive. Spread your wings and feel free to lift off  the ground. 

Take greater pride in your work. You’ll reach the goals that you strive 

for. Enjoy the path you’re on. The journey is the reward.

There’s a powerful tension in the air today. This is a great force you 

can tap into and capitalise on. Communication can help expand 

key aspects of your life. Stretch beyond your current boundaries 

and don’t sell yourself short. Concentrate on inviting in wealth and 

prosperity. Long-term cycles and trends are lining up in your favour. 

It’s up to you to make them work for you.

Use today’s electric feeling to fuel your passion. A subtle tension has 

been building for some time. You’ve reached a critical turning point. 

Don’t shy away from adventure because you fear failure. Change 

and open up your heart to the world. You may hesitate to make a 

move because you don’t want to make waves, but how else are you 

going to advance in life?

The extreme passion that rules you may meet opposition today as 

more information appears. Communication may colour the scene 

diff erently than you pictured in your head. Be patient and wait for 

all the spaces to fill in before you make any decisions about how to 

proceed. What is usually malleable and easy to aff ect may be a bit 

stubborn and rigid.

Long-term trends are lining up in your favour. You’re at a pivotal 

point in which you can latch onto something big and take off  with it. 

Let your dreams expand. Telling people how to run their lives will get 

you nowhere. Lead by example. Follow your creative intuition and 

explore more of the things that make you truly happy.

You won’t have any idea how to fight if you don’t know who your 

enemies are. Keep an eye out for people who try to bring you 

down. Their energy may be subtle so you might not even notice 

their influence at first. Today’s powerful planetary energy creates a 

manipulative power struggle that may hinder your expansion and 

prosperity. You have the willpower to overcome these challenges.

Don’t let other people’s arguments get in the way of your truth. Don’t 

doubt yourself. Stop worrying. Don’t be disgruntled if you aren’t 

fitting in with whatever is going on around you. This indicates that 

you may need to take another route. If you don’t like the music being 

played, start your own band. You have everything in your power to 

make it happen.

You may feel pressured to make an important, decisive move today. 

Expansive options are coming into focus. You may experience 

opposition as you stand up for what you believe. Your desire for 

freedom gives you a positive outlook that others find inspiring. Don’t 

lose your adventurous spirit by thinking you need to tie yourself 

down to solid commitment.

There’s an incredible activation urging you to take hold. You may 

have many diff erent projects brewing and be unsure where to 

focus your energy. Don’t feel like you need to make a decision now. 

Go with the flow, but don’t lose control. It’s important to maintain 

control while events unfold around you. Be flexible and adaptable.

A strong transforming force may be pulling you in opposite 

directions now. Long-term trends are coming to a climax. Karma 

that you haven’t resolved over the past few years may come back to 

haunt you. Today’s planetary lineup is turning up the heat on your 

present situation. You’re going to need your flameproof suit.

5 baby formula myths debunked
B

aby feeding has many pervasive 
myths, especially about infant 
formula. Here are five of those 
myths debunked by Rallie 
McAllister, MD, MPH, family 

physician and co-author of The Mommy 
MD Guide to Your Baby’s First Year:

Myth 1: Breast milk is best.
Fact: It depends on the mother and 

her baby. Baby formulas are a completely 
acceptable, doctor-approved and 
time-tested option when feeding baby. 
Breastfeeding is hard. It seems like it 
should be natural and easy, but so often it 
isn’t. A recent study conducted by Perrigo 
Nutritionals found more than half of 
moms experience issues when it comes to 
breastfeeding baby with low breast milk 
supply being the top concern. Additionally, 
while only 18 percent of new moms expect 
to introduce infant formula to baby during 
the first three days of life, 45 percent relied 
on infant formula during those first days. 
If you experience breastfeeding challenges, 
look to formula as an ally. It can be used as a 
supplement while breastfeeding to provide 
some relief, or used exclusively, depending 
on mom and baby’s needs. Consider talking 
with a friend who has nursed her babies, 
your paediatrician, a lactation consultant 
or a local La Leche League.

Myth 2: You have to sterilise your 
baby’s bottles.

Fact: You do not need to sterilise your 
baby’s bottles. This is another time saver 
for you! You should sterilise new bottles 
and nipples before you use them for the fi rst 
time. Simply put them in boiling water for 
fi ve minutes. After that fi rst time, however, 
you probably don’t need to sterilise them 
again.

Instead, you can run bottles and nipples 
through the dishwasher. Or if you’re “old 

school,” wash them in hot, soapy water. 
Rinse them carefully to remove any soap 
residue.

Myth 3: Babies prefer warm formula.
Fact: Not necessarily. It’s perfectly fi ne to 

feed your baby formula at room temperature 
(if it’s freshly prepared), or even a little 
cool from the refrigerator. Your baby is 
most likely to prefer his or her formula at a 
consistent temperature. In other words, if 
you start warming it you’ll probably have to 

continue warming it. Here’s an easy way to 
warm your baby’s bottle: Set the fi lled bottle 
in a container of warm water and let it stand 
for a few minutes. Check the temperature 
of the formula on the inside of your wrist 
before feeding it to your baby. It should feel 
lukewarm, not hot.

Myth 4: Measuring formula isn’t a big 
deal – just “eyeball it.”

Fact: The instructions for preparing your 
baby’s formula are important. Follow the 
directions on the label carefully. If you put 
too little water in your baby’s formula, it can 
give baby dehydration or diarrhoea. If you 
put too much water in the formula, you’re 
watering it down and your baby isn’t getting 
enough nutrients. It’s critical to measure 
carefully each time.

Myth 5: Brand-name formula is best.
Fact: Nationally advertised, brand-

name formula and store-brand formula 
are practically identical but have diff erent 
eff ects on your family budget! Did you 
know all infant formulas sold in the United 
States must meet the same FDA standards 
and off er complete nutrition for baby? That 
means store-brand formula is nutritionally 
comparable to nationally advertised brands.

© Brandpoint
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Adam 

Pooch Cafe

Garfield

Bound And Gagged

Codeword

Wordsearch

Every  letter of the alphabet is used at least once. 
Squares with the same number in have the same letter 
in. Work out which number represents which letter. 

Pu
zz

le
s 

co
ur

te
sy

: P
uz

zl
ec

ho
ic

e.
co

m

Sudoku

Sudoku is a puzzle based 

on a 9x9 grid. The grid is 

also divided into nine (3x3) 

boxes. You are given a 

selection of values and to 

complete the puzzle, you 

must fill the grid so that 

every column, every anone 

is repeated.

Classifi ed Ads

ADAGE 
ADAGIO 
ADAMANT 
ADAPTOR 
ADDENDUM 
ADDER 
ADDITION

ADDRESS 
ADEPT 
ADHESIVE 
ADIEU 
ADJECTIVE
ADJUTANT
ADMIRAL 

ADOBE 
ADONIS 
ADULT 
ADVANCE 
ADVENT 
ADVERB 
ADVICE
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Colouring

Answers

Wordsearch Codeword

ACROSS
1. What the meal that had a fool 

for dessert started with? (6,4)
6. Pause to put back the cups 

(4)
10. Get excited, myself, 

after making the final 
arrangements (7)

11. Why answer! (7)
12. Taking a break, smoke a 

while outside, with the 
mouthpiece (9)

13. All aquiver, be going in to 
provide identification (5)

14. Plant a rambling rose at the 
top of the garden (5)

15. Reacted to the treatment in 
question? (9)

17. Before a home lover went 
berserk, taxed beyond 
endurance (9)

20. Sees if there’s anything 
worth stealing in the bags (5)

21. Two little boys joined 
together at birth (5)

23. Quarters to accommodate 
the more serious artists (9)

25. Marked where a dent is to be 
bashed out (7)

26. But go off at the end to give a 
tow (3-4)

27. About five survived and told 
the tale (4)

28. Are not tolerant enough, if 
you follow me (10)

Super Cryptic Clues 

Yesterday’s Solutions

ACROSS: 1 Rosewood  5 Stop 
up  10 Fellow traveller  11 Set 
upon  12 Totters  13 Director  15 
Douse  18 Amend  20 Collapse  
23 Strives  25 Collect  26 Get 
into hot water  27 Sadist  28 
Needless.

DOWN:  1 Refuse  2 Solitaire  3 
Whoopee  4 Often  6 Treated  
7 Pulse  8 Perished  9 Pastoral  
14 Tuck-shop  16 Unsheathe  
17 Passages  19 Divines  21 
Allowed  22 Starts  24 Rated  25 
Clove.

DOWN
1. They’re hard catches (5)
2. Certainly, the fellow inside is 

on the wrong track (3,6)
3. The solitary patient 

discharged will not try to 
improve matters (5,4,5)

4. Vessel by which the second 
eleven returned (7)

5. Lets the hair across and gets 
all the curls out  (7)

7. Tom will get a lift (5)
8. Bars, beforehand, about a 

hundred compositions (9)
9. Payment that varies 

according to weight? (5,2,7)
14. Soil on which the man’s 

raised bird food (9)
16. She’s seen about with odd 

seamen (9)
18. The reds are routed in the 

home town (7)
19. In the gin cocktail I have in 

the bedroom (7)
22. Find and copy (5)
24. Unable to take any more of 

the day-boy (5)
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APPEALING: Chris Hemsworth  appears as Thor. Losing all his hair have only magnified his appeal.

Thor: Ragnarok is punchy, 
predictable and funny
By Justin Chang

A
bout halfway through 
Thor: Ragnarok — to be 
more precise, sometime 
after a bunch of people 
die, but long before a 

ton of stuff  blows up — Thor does 
something he should have done at 
least fi ve movies ago but never had 
the courage to pull off . He gets a 
haircut.

Sorry, I probably should have 
issued a warning before giving away 
one of the story’s few legitimately 
thrilling developments (though I 
haven’t said who administers the 
haircut).

Then again, the busy marketing 
mavens at Disney have already 
spoiled it for you, given how liberally 
they’ve splashed Chris Hemsworth’s 
freshly groomed mug all over 
their advertising. You can hardly 
blame them. It’s a handsome mug, 
certainly much too handsome to be 
hidden away in electronic-press-kit 
obscurity, or to be marred any longer 
by that greasy blond mop that always 
seemed just one sequel away from 
devolving into a mullet.

I wish I could report that Thor’s 
new-and-improved coiff ure 
were some kind of qualitative 
metaphor — that Thor: Ragnarok 
is, in fact, the shortest, tidiest, 
most beautifully maintained movie 
yet about everyone’s favourite 

hammer-wielding god of thunder 
from another planet. At 130 minutes, 
though, the movie actually runs a 
bit longer than either Thor (2011) 
or Thor: the Dark World (2013), 
and although I lost count at a 
certain point, it’s safe to say that 
it features more noisy scenes of 
CGI mass demolition and frenzied 
inter-dimensional transit than its 
predecessors combined.

It certainly features a lot more 
jokes. Directed by Taika Waititi, the 
gifted New Zealand fi lmmaker known 
for such goofi ly singular oddities 
such as What We Do in the Shadows 
and Hunt for the Wilderpeople, Thor: 
Ragnarok at least has a human pulse 
and doesn’t take itself too seriously. 
Seriously, it doesn’t. The only thing it 
takes seriously is that you know how 
un-seriously it takes itself.

To some extent, this has become 
the Marvel Studios way. I wouldn’t 
be the fi rst to point out that The 
Avengers, Guardians of the Galaxy 
and their various off shoots are 
basically punchy, predictable 
sitcoms in comic-book drag. At 
their best, these movies off er an 
enjoyable antidote to the crushingly 
pretentious psychodrama of Bruce 
Wayne, Clark Kent and other cape-
carrying members of the Martha 
Cinematic Universe.

But an excess of levity can quickly 
become its own kind of leadenness, 
and for long stretches between its 
genuinely amusing gags and set 
pieces, Thor: Ragnarok, credited 

to the screenwriting trio of Eric 
Pearson, Craig Kyle and Christopher 
Yost, is a bit too taken with its own 
breezy irreverence to realise when it’s 
time to rein it in.

From the opening scene of Thor 
hanging out in a subterranean cavern, 
blissfully unconcerned that he’s 
being held captive by an ancient fi re 
demon named Surtur (picture a more 
eloquent Balrog), you are invited to 
kick off  your clogs, settle in and pay 
as much or as little attention to the 
plot as you please. One of the more 
disarming aspects of Thor: Ragnarok, 
at least initially, is that it treats its 
relatively high-stakes premise as if it 
were no big deal: Ragnarok, for those 
audiences not up to speed on their 
intergalactic Norse mythology, refers 
to the apocalyptic doom that is one 
day destined to befall Thor’s home 
kingdom of Asgard.

The cataclysm is set in motion by 
the sudden departure of his father, 
Odin (Anthony Hopkins), and the 
equally sudden arrival of Hela (a 
divinely nasty Cate Blanchett), the 
evil, all-powerful fi rstborn sister he 
never knew he had.

In the case of Thor and his 
treacherously twerp brother, Loki 
(Tom Hiddleston, invaluably snide 
as ever), they have little choice 
but to gape in awe at their sister’s 
groundbreaking contributions to 
camp couture, complete with smoky 
goth eye shadow and a retractable 
antlered headdress that Malefi cent, 
Chernabog and deer poachers across 

the universe would envy.
Hela swiftly establishes her 

Asgardian reign of terror, using 
her limitless arsenal of magical 
fl ying spears to turn all who oppose 
her into giant club sandwiches. 
Meanwhile, Thor, his once-mighty 
hammer proving utterly ineff ectual 
against his sister’s onslaught, is 
unceremoniously deposited on a 
dusty, garbage-strewn planet that 
wittily underscores the movie’s own 
dumpster-diving aesthetic.

Waititi is both a diligent cinephile 
and a pop-cultural magpie, and here 
his bright, gaudy sets, his swirling, 
psychedelic colours and even the 
otherworldly synth blasts of Mark 
Mothersbaugh’s score suggest a 
deliberately disjointed trip down 
memory lane, evoking inspirations as 
diff erent as Flash Gordon, Star Wars 
and Willy Wonka and the Chocolate 
Factory. Perhaps the most recurrent 
cinematic infl uence here is that 
worse-than-you-remember 1984 
chestnut The Never Ending Story,” 
whose visually haphazard fantasy-
land seems trippily of a piece with 
this one. (Note the friendly rock 
monster, voiced by Waititi himself.)

Not long after he arrives, Thor 
is reunited with his old buddy 
the Hulk (played by Mark Ruff alo 
in his infrequent bursts of Bruce 
Banner lucidity). The pretext 
for this development is an epic 
gladiatorial contest overseen by 
a preening, sadistic ruler known 
as the Grandmaster played by Jeff  

Goldblum, a choice that’s typical of 
the movie’s self-consciousness. The 
joke is all in the casting; if only the 
actual performance were anywhere 
near as funny or inspired.

There are bright spots and 
imaginative touches here and 
there, including a high-functioning 
alcoholic mercenary named Valkyrie 
(the excellent Tessa Thompson) 
who winds up entangled in the 
inevitable war for Asgard’s survival. 
But whether Waititi is cross-cutting 
distractedly between planets, letting 
Blanchett channel her inner Jean 
Marsh or trying to give Idris Elba and 
his orange contact lenses something 
to do, he never fi nds a proper groove 
or holds your attention for more than 
minutes at a time. Maybe that’s not 
a bug, but a feature. The director 
has set himself the unenviable task 
of making a movie that never stops 
trying to wow you, all while seeming 
too cool and insouciant to care if 
you’re wowed or not.

This viewer, attending a packed 
Thursday night show, was wowed 
in fi ts and starts, but mostly fi lled 
with a new, ungrudging respect 
for Hemsworth. The actor grins, 
scowls, charms and pummels his 
way through his latest stand-alone 
showcase with the kind of good-
natured star wattage that might be 
the most underrated of the movie’s 
many special eff ects; there are some 
scenes where I could almost swear 
Hemsworth’s biceps were smiling. – 
Los Angeles Times/TNS
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CONTROVERSIAL: Opposition to the release of Padmavati continues over allegations of distortion of 
historical facts.

DISGRACED: The Hollywood producer has been under fire after number of women accused him of harassment and 
assaults. 

THRILLER: Zareen Khan in a scene from Aksar 2, which is about why and how a murder 
was committed. 

By Tracy Brown

T
he Television Academy 
have voted to expel 
disgraced producer 
Harvey Weinstein in 
the wake of sexual 

harassment and assault allegations.
“After a hearing, the Television 

Academy’s governance has voted 
to expel Harvey Weinstein from the 
Academy for life,” the Television 
Academy said in a statement. 

“The Academy supports those 
speaking out against harassment in 
all forms and stands behind those 
who have been aff ected by this 
issue.

“The unfolding and widespread 
examples of this horrifi c 
behaviour are deeply disturbing 
to the Academy’s leadership,” the 
statement continued. 

“We have been in contact with 
leaders across the industry and 
share with them a deep sense of 
responsibility to provide clear 

workplace benchmarks refl ecting 
decency and respect.

“As a result, we are expediting an 
already-begun detailed review and 
revision of our Television Academy 
membership codes of conduct. 

We are determined to play a 
role in protecting all television 
professionals from predatory 
harassment, ensuring they are 
able to practice their craft in a safe 
environment,” said the academy.

Weinstein’s TV credits include 
serving as executive producer on 
shows such as Project Runway and 
Scream: The TV Series.

The Television Academy 
joins the numerous professional 
organisations that have distanced 
themselves from Weinstein since 
allegations of sexual misconduct 
were fi rst reported on October 5. 
The claims had already led to his 
expulsion from the Academy of 
Motion Picture Arts and Sciences 
as well as the Producers Guild of 
America, which also voted to ban 
Weinstein for life.

         – Los Angeles Times/TNS

Aksar 2 an old-fashioned 
suspense drama says
Ananth Mahadevan

Filmmaker Ananth Mahadevan, who is 
excited about the release of his upcoming 
fi lm Aksar 2, says it’s an old-fashioned 
suspense drama.

Last week, suspense thriller Ittefaq 
released, but Mahadevan says while that 
movie is about “who is the killer”, his Aksar 
2 is about why was it done and how was it 
done.

Asked whether the trend of suspense 
thriller fi lms is coming, he said: Ittefaq is 
about ‘whodunnit’ or ‘who is the killer’. In 
Aksar 2, it’s about ‘how done it’ and ‘why 
done it’ which makes it more intricate and 
more fascinating.

“It’s actually a good old-fashioned 

suspense drama with black humour in 
it and I feel audience will come out of 
theatres entertained by the story and plot.”

Mahadevan spoke at the second trailer 
launch of the fi lm here on Monday.

In India, fi lmmakers very rarely 
experiment in the suspense thriller genre. 
Asked what prompted him to make this 
fi lm, Mahadevan said: “It’s one of the 
reasons why I attempted this fi lm. The 
good old-fashioned suspense drama which 
came from Alfred Hitchcock days... It has 
been rarely exploited in Indian cinema.

“It has been long since a pure suspense 
fi lm has been released.”

Aksar 2 stars Zareen Khan, Gautam 
Rode, Abhinav Shukla, Lillete Dubey, 
Mohit Madaan and S. Sreesanth in key 
roles. It will release on November 17. – 
IANS

Harvey Weinstein expelled 
from Television Academy 

Former Jaipur princess threatens 
to oppose release of Padmavati

With the release date of Sanjay Leela 
Bhansali’s Padmavati approaching, its troubles 
seem to be mounting as well. After protests by 
the Karni Sena and also a Brahmin group, now 
the former royal family of Jaipur has opposed 
release of the fi lm “if historical facts are 
distorted”.

Former princess, Diya Kumari in a statement 
said that no fi lm should hurt the sentiments of a 
community by “twisting historical facts.”

Diya Kumari is a BJP MLA.
The director of the fi lm Padmavati, Sanjay 

Leela Bhansali should not wrongly depict the 
story of Queen Padmavati of Chittor. He should 
get the facts in the fi lm verifi ed by a forum of 
historians and then release the fi lm, she said in 
a statement.

Diya Kumari said that “Rajputs will not 

allow any distortion of the valiant history of 
Rajasthan and sacrifi ce of its people in fi ghting 
barbarians”.

Diya Kumari said if the movie does not 
display authentic history or takes any liberties, 
it will not be allowed to be released.

The latest development comes as fi lm 
distributors in Rajasthan have expressed unease 
over releasing the fi lm, scheduled to hit the 
screens on December 1.

The Sri Rajput Karni Sena, an organisation 
of the Rajput community, and the Sarv 
Brahmin Mahasabha, a Brahmin community 
organisation, have decided to oppose the 
release of the fi lm. According to them, 
historical facts have been distorted in the fi lm.

The Sri Rajput Karni Sena, along with other 
organisations, had called for a Chittorgarh 
bandh on November 3. Along with like-minded 
organisations, the Karni Sena plans to organise 
a big rally in Gandhinagar in Gujarat on 
November 12 against the movie. – IANS
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‘Early detection is best chance 
for survival in breast cancer’

Pakistan Women Association Qatar organises the fourth 

edition of its Think Pink campaign. By Mudassir Raja

H
igh prevalence and incident of 
breast cancer around the world 
has been a cause of concern. 
Eff orts are being made to raise 
awareness among women about 

the disease, with the emphasis being on early 
detection being the best chance for survival. 

Think Pink is a worldwide campaign 
to raise awareness among women about 
breast cancer, relevant precautions, routine 
screenings, and available treatments.

In this connection, Pakistan Women 
Association Qatar (PWA-Q) recently held the 
fourth edition of their Think Pink campaign 
at The Next Generation school. The event was 
attended by female teachers of the school and 
mothers of the students.

Dr Surya Balachandran, an Indian 
expatriate associated with Naseem Al Rabeeh 
Medical Centre in Qatar, and Dr Shaheen 
Manzur, associated with Qatar Petroleum, 
were the main speakers. Dr Monaza Zaff ar, 
a young doctor from Pakistan, hosted the 
seminar. Abida Irfan Taj, wife of Irfan Taj, 
defence attache at the Pakistani embassy, was 
the chief guest.

Talking to Community, Rahat Mansoor, 
founding president of PWA-Q, said that they 
held the programme at the school as they 
wanted to raise awareness among teachers 
and mothers of the students.

She said, “This was our fourth edition 
of Think Pink campaign. The campaign 
continues the entire year, but October 
is a specifi ed month to focus on to raise 
awareness among women about breast 
cancer. Susan G Komen of Breast Cancer 
Foundation was the fi rst to use pink ribbons 
for breast cancer awareness. She had been 
handing out bright pink visors to breast 
cancer survivors since the late 1990s.”

Mansoor said, “All the participants got a lot 
of new information about what breast cancer is, 
how it can be avoided, how it can be diagnosed, 
and how it can be cured. The participants took 
keen interest in the presentations made by the 
experts. The focus of all presentations was early 
cancer detection.”

She noted, “During a session of general 
discussion, the experts and chief guest 
stressed that women need to take care of their 
health. A healthy mother is as important as a 
healthy father. Women tend not to take care 
of their health. They do care about the health 
of their husbands and children but they 
care the least about their own health. The 
speakers told the participants that if a mother 
is healthy, she would be in a better position to 
take care of her family.”

Talking to Community, Dr Shaheen Manzur 
said, “Breast cancer is one of the most 
common cancers of females in the world. But 
in less than one percent cases, males can also 
be aff ected.”

She added, “According to WHO’s data, 
1.7 million people can be aff ected with this 
cancer every year. Early detection is the 
best chance for treatment of the disease and 
survival of the patients is 95% if it is detected 
early and confi ned to one breast.”

Responding to a question on reasons 
for the cancer, she said, “There are many 
reasons that can cause the cancer. The [best 
prevention is to have] a healthy lifestyle 
and maintain normal weight. Breastfeeding 
also protects you against breast cancer. If a 
woman does not give birth before the age of 
35, she is at higher risk; so is early menarche 

and late menopause. The chances of getting 
the cancer double for a person if she has 
family history of the cancer – that is if a 
fi rst-degree relative suff ered from it. The 
risks of getting the cancer are higher for 
older women. There are more chances that a 
woman will be aff ected if she is older than 50 
years of age.”

When asked if the cancer can be avoided, 
she said, “Routine breast screening is a must 
for early detection. For it is only through early 
detection that the patient will have higher 
survival chances. Women should learn to 
do self-breast examination and put it into 
practice monthly. Healthy living, regular 
breast feeding, and avoiding smoking also 
help in keeping the cancer away.”

“The incidence of breast cancer in Qatar 
is 53 breast cancer patients among every 
100,000, according to statistics gathered 
between 2008 and 2011. About three percent 
patients are between 15-19 years of age,” she 
noted.

She said that Qatar has the best facilities 
to treat cancer. “A helpline — 8001112 — 
has been set up by LEABAIB Breast Cancer 
Screening Programme. All women over 45 
years of age residing in Qatar with valid 
health card and resident permit can visit the 
centre.”

“It is only through early detection that the 
patient will have higher survival chances. 
Women should learn to do self-breast 
examination and put it into practice monthly” 

— Dr Shaheen Manzur

AUDIENCE: The event was attended by female teachers of the school and mothers of the students.

LECTURE: Dr Shaheen during her 
presentation. 
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